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IMPORTANT NOTICE

JUMBO GROUP LIMITED CORPORATE PRESENTATION
DISCLAIMER

This presentation is prepared for information purposes only, without regard to the objectives, financial situation nor needs of any specific person.
This presentation does not constitute or form any part of any offer for sale or subscription of, or solicitation of any offer to buy or subscribe for, any
securities nor shall it or any part of it form the basis of, or be relied on in connection with, any contract or commitment whatsoever.

This presentation was prepared exclusively for the parties presently being invited for the purposes of discussion. Neither this presentation nor any
of its content may be distributed, reproduced, or used without the prior written consent of Jumbo Group Limited (“Company”). The Company does
not make any representation or warranty, expressed or implied as to the accuracy of the information contained herein, and expressly disclaims any
and all liability based, in whole or in part, on such information, errors therein or omissions therefrom.

FORWARD-LOOKING STATEMENTS

This presentation may contain certain forward-looking statements with respect to the financial condition, results of operations and business of the
Company and its subsidiaries and certain of the plans and objectives of the management of the Company and its subsidiaries. Such forward-looking
statements involve known and unknown risks, uncertainties and other factors which may cause the actual results or performance of the Company
and its subsidiaries to be materially different from any future results or performance expressed or implied by such forward-looking statements. Such
forward-looking statements were made based on assumptions regarding the present and future business strategies of the Company and its
subsidiaries and the political and economic environment in which the Company and its subsidiaries will operate in the future. Reliance should not be
placed on these forward-looking statements, which reflect the view of the management of the Company and its subsidiaries as of the date of this
presentation only.

CONFIDENTIALITY

This presentation is given to you on a confidential basis and solely for your information and must not be reproduced, disclosed, distributed or
passed to any other person. No copy of this presentation shall be taken or transmitted to any country where distribution or dissemination of this
presentation is prohibited. By accepting this presentation, you agree to be bound by the limitations and restrictions set out herein.
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FINANCIAL HIGHLIGHTS MMBE®

Revenue Movement & Breakdown by Geography
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FINANCIAL HIGHLIGHTS JUMB®

GROUP
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FINANCIAL HIGHLIGHTS

/ REVENUE
SS115.6m
(FY2021:5581.8m)
Up 41.3% YoY

LATOC!
(S50.1m)
(FY2021:5511.8m)
KDown 99.2% YoY

FY2022

GROSS PROFIT\
SS75.0m
(FY2021:S551.0m)
Up 47.1% YoY

EBITDA
$$19.4m
(FY2021: $$5.7m)

Up 239.7% YOYJ

1. LATOC: Loss attributable to owners of the Company

UMB®

GROUP

Key Summary:

* Significant increase in Group’s revenue largely due to the
gradual relaxation of COVID-19 measures in Singapore.

* LATOC was $0.1 million which is a big improvement from a
loss of $11.8 million in the previous financial year.

* No dividend is recommended by the board of directors of
the Company for FY2022 as the Group is in a loss position;
and liquidity will be conserved to support working capital
requirements and carefully assessed growth investments
and developments.

* While we do not have a dividend policy, the board of
directors of the Company will certainly explore on dividend
recommendations to shareholders when the Company turns
profitable and after carefully assessing working capital
requirements, growth opportunities and developments.



SINGAPORE

JUMBO SIGNATURES
& Marina Bay Sands

JUMBO SEAFOOD

¢ East Coast Seafood Centre
¢ Riverside Point

¢ Dempsey Hill

¢ |ON Orchard

¢ Jewel Changi Airport

¢ The Riverwalk

NG AH SI0 BAK KUT TEH
¢ Rangoon Road
¢ Chui Huay Lim Club

ZU| TEOCHEW CUISINE

# Chui Huay Lim Teochew
Cuisine at Chui Huay Lim Club

* Zui Yu Xuan Teochew Cuisine
at Far East Square

CHAO TING

* Far Eost Square

LAU LIM MEE POK
* Ang Mo Kio

HACK IT
+ JUMBO Virtual Brand

OUR NETWORK

u
""

11 BRANDS, 46 OUTLETS, 14 CITIES

KOK KEE WONTON NOODLE

¢ Foch Road

¢ The Shoppes at Marina Bay
Sands

+ Toa Payoh HDB Hub
* Ang Mo Kio

+ Punggol

Jurong Point

Bedok North

Bras Basah

.

TSUI WAH

¢ The Heeren

+ Jem

+ Jewel Changi Airport

lapm
IFC Mall
L'Avenue

One ITC Mall

One ITC Mall

SKP Mall
Universal Beijing Resort

* Rong Qiao The Bund

# JFC Piushang Center

* SKP Mall

TAIPEI

—
JUMBO SEAFOOD

* Shin Kong Mitsukoshi
Xinyi Place

HO CHI MINH

JUMBO SEAFOOD
¢ Dong Khoi

¢ Nguyen Dinh Chieu
¢ Tran Hung Dao

HANOI

JUMBO SEAFOOD
® Ngoc Khanh

BANGKOK

JUMBO SEAFOOD
¢ ICONSIAM
¢ Siam Paragon

PHNOM PENH

JUMBO SEAFOOD
¢ Chip Mong 271 Mega Mall

SEOUL

JUMBO SEAFOOD
¢ IFC Mall

TOKYO

SINGAPORE SEAFOOD
REPUBLIC

¢ Shinagawa

¢ Ginza

OSAKA
SINGAPORE SEAFOOD

REPUBLIC
¢ Daimaruv Umeda



OUTLOOK MMBE®

Recharge, Restart, Redefine

Outlook: Strategies to cope with challenges:
* Easing of almost all COVID-19 measures, brings about increased * Service quality
in revenue potential of our business. o Service realignment

* Monthly revenue are already back to pre-Covid levels in some of
our Singapore and overseas outlets, including franchised outlets.

o Staff training upgrade
o Talent acquisition
o

Training program available on mobile platforms
Challenges:
Surge in business volume, brings about the following challenges: S Erssan

i. Manpower shortages . . . . .
P & * Incorporates business intelligence and analytics software, allowing

ii. Supply disruptions manager to make informed decisions based on reliable and
iii.General cost increase updated information
o Salaries
o Utilities * Actively monitor liquidity position to ensure it can support current
o Logistics operations and growth plans

o Borrowing cost

iv.Maintaining service quality



MILESTONES
IN FY2022
AND WAY
FORWARD




JUMBO'’s very first premium dining concept,
combining the heritage dishes and iconic local
flavours from our classic concepts, and elevating
the Singapore dining experience through tasting
menus and sommelier wine pairing
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KOK KEE
WONTON NOODLE

Since acquisition in December 2020,
excluding the flagship store at Foch
Road, we added seven outlets
across the island, in heartland malls
and HDB hubs




BANQUET
AND
CATERING

Quality food for wedding,
corporate functions and
business convention




MU TTARA

SEAFOOD

Jumbo Group first halal seafood concept, serving
Singapore style seafood. Located
at Wisma, Geylang Serai




Love Life,

Love Food,
Love To Share
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* Expansion strategy
remains the same —to
reserve resources to
manage outlets in
locations which we are
familiar with, for
instance, first-tier cities of
PRC, while working with
reputable and reliable
partners, with local
domain knowledge to
help expand our concepts
to areas beyond our own
reach.
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JUMBO GROUP LIMITED

THANK YOU

This presentation has been prepared by Jumbo Group Limited (the “Company” and together with its subsidiaries, the “Group”) and has been reviewed by the Company’s sponsor, United Overseas
Bank Limited (the “Sponsor”), for compliance with Rules 226(2)(b) and 753(2) of the Singapore Exchange Securities Trading Limited (the “SGX-ST”) Listing Manual Section B: Rules of Catalist.

This presentation has not been examined or approved by the SGX-ST and the SGX-ST assumes no responsibility for the contents of this presentation, including the correctness of any of the
statements or opinions made or reports contained in this presentation.

The contact persons for the Sponsor are Mr. David Tham, Senior Director, Equity Capital Markets and Ms. Priscilla Ong, Vice President, Equity Capital Markets, who can be contacted at 80 Raffles
Place, #03-03 UOB Plaza 1, Singapore 048624, telephone: +65 6533 9898.



