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IMPORTANT NOTICE

JUMBO GROUP LIMITED CORPORATE PRESENTATION
DISCLAIMER

This presentation is prepared for information purposes only, without regard to the objectives, financial situation nor needs of any specific person.
This presentation does not constitute or form any part of any offer for sale or subscription of, or solicitation of any offer to buy or subscribe for, any
securities nor shall it or any part of it form the basis of, or be relied on in connection with, any contract or commitment whatsoever.

This presentation was prepared exclusively for the parties presently being invited for the purposes of discussion. Neither this presentation nor any
of its content may be distributed, reproduced, or used without the prior written consent of Jumbo Group Limited (“Company”). The Company does
not make any representation or warranty, expressed or implied as to the accuracy of the information contained herein, and expressly disclaims any
and all liability based, in whole or in part, on such information, errors therein or omissions therefrom.

FORWARD-LOOKING STATEMENTS

This presentation may contain certain forward-looking statements with respect to the financial condition, results of operations and business of the
Company and its subsidiaries and certain of the plans and objectives of the management of the Company and its subsidiaries. Such forward-looking
statements involve known and unknown risks, uncertainties and other factors which may cause the actual results or performance of the Company
and its subsidiaries to be materially different from any future results or performance expressed or implied by such forward-looking statements. Such
forward-looking statements were made based on assumptions regarding the present and future business strategies of the Company and its
subsidiaries and the political and economic environment in which the Company and its subsidiaries will operate in the future. Reliance should not be
placed on these forward-looking statements, which reflect the view of the management of the Company and its subsidiaries as of the date of this
presentation only.

CONFIDENTIALITY

This presentation is given to you on a confidential basis and solely for your information and must not be reproduced, disclosed, distributed or
passed to any other person. No copy of this presentation shall be taken or transmitted to any country where distribution or dissemination of this
presentation is prohibited. By accepting this presentation, you agree to be bound by the limitations and restrictions set out herein.
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OUTLOOK MMB®

Expects long-drawn COVID-19 impact until vaccine is widely-available globally

Outlook: Proactive strategies to ride through the storm:

Operating environment remains challenging * Intensify cost-management efforts & improve efficiency:
Sporadic outbreaks around the world continue to be reported = Optimising manpower base and rationalising staff costs and
Potential intermittent lockdowns, re-tightening of measures and other overheads

rising unemployment will continue to have a negative impact in = Maintain close dialogue with landlords to manage rental
terms of lower footfall at restaurants and weaker sales revenue expenses

We do not expect our revenue from this Chinese New Year = Accelerate digitalisation efforts

period to be as strong as last year « Actively monitoring our balance sheet strength to ensure healthy

liquidity position for current operations and growth plans



OVERSEAS
EXPANSION

= Upcoming new project in the PRC

" Further expansion of franchise
network, for existing and new
franchisees




NEW PRODUCTS

Relentlessly innovating to create new tastes, new dishes and new experiences to
attract our customers with the novelty factor

Notable display of our commitment to innovate:

* Creatively putting an Asian spin on the high tea tradition by presenting mouth-
watering dim sum paired with bubbly champagne at JUMBO Seafood ION Orchard,
which offers a panoramic cityscape view of Orchard Road while dining

* Collaborating with the former chef from the Taiwanese presidential kitchen, Chef
Huang Jin Biao, to roll out exclusive new dishes at our Zui Teochew Cuisine outlets



NEW BRANDS, NEW CONCEPTS

HACK IT — the Group’s first virtual brand

Targets a local community who is young at heart and adventurous

Objectives:
* Delivers affordable quality food to customers’ doorstep

» Utilise excess capacity at current facilities, expand customer
base and revenue at minimal incremental cost

MORE TO COME IN 2021...
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ADVOCATING THE
DAILY HAWKER FARE

 First acquisition post listing — Kok Kee Wanton Noodle

e Rationale:
* To advocate authentic local flavours

* Deepen our presence in the local F&B scene by venturing into the
day-to-day local comfort food segment

* Diversify our income streams, away from our current dominant
concepts (i.e. full-service dine-in), to fast turnover dine-in and
takeaway concepts

* Plans:

e Scale up via standardisation of workflows, achieving economies of
scale and consistency in quality through Central Kitchen production

* Leverage on our track record in franchising to expand Kok Kee’s
network locally and overseas




MOVING INTO THE
HEARTLANDS

* Joint Venture with The Art of Mee Pok to operate Teochew fishball and
minced meat noodles under the “Lau Lim Mee Pok” tradename in
Singapore

e Set up our second Chao Ting Pao Fan outlet at Simpang Bedok; bringing
this popular pao fan to the eastern side of Singapore

* To open more Chao Ting Pao Fan and Lau Lim Mee Pok outlets across
Singapore
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BRING ME HOME

* To cater to trend of home-cooking and allow our customers to re-create the same restaurant tastes in the comfort of their homes

* Expanded our channels of distribution of retail packs both online and offline
* Listed on online marketplaces (e.g. Qo010, Shopee, etc) and JUMBQ’s e-shop
* Entered departmental stores and hyper-marts (e.g. TANGS, Eccellente, etc)
* Collaborated with business partners to sell our retail packs together with fresh raw ingredients
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JUMBO GROUP LIMITED

THANK YOU

This presentation has been prepared by Jumbo Group Limited (the “Company” and together with its subsidiaries, the “Group”) and has been reviewed by the Company’s sponsor, United Overseas
Bank Limited (the “Sponsor”), for compliance with Rules 226(2)(b) and 753(2) of the Singapore Exchange Securities Trading Limited (the “SGX-ST”) Listing Manual Section B: Rules of Catalist.

This presentation has not been examined or approved by the SGX-ST and the SGX-ST assumes no responsibility for the contents of this presentation, including the correctness of any of the
statements or opinions made or reports contained in this presentation.

The contact persons for the Sponsor are Mr. David Tham, Senior Director, Equity Capital Markets and Ms. Priscilla Ong, Vice President, Equity Capital Markets, who can be contacted at 80 Raffles
Place, #03-03 UOB Plaza 1, Singapore 048624, telephone: +65 6533 9898.
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